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Area Publicity Officer - extras
	Area Publicity Officers raise the profile of the Ramblers. You get the word out as widely as possible about the Ramblers’ charitable work and its activities locally. 
Ultimately, your aim is to encourage more people to join the charity in support of our work.

Many people do not know about the campaigning work carried out by volunteers in Areas and Groups. Yet much of the work, because it is done on matters of local concern, has the opportunity to persuade local people of the value and relevance of the Ramblers’ work. Whether this be efforts to create safe crossings over a busy road, work to protect a well known beauty spot, scrutiny of planned developments, or initiatives encouraging more people to get walking, there are many ways to champion the Ramblers’ work.

Area Publicity Officers take advantage of these publicity opportunities. They contact the local press and radio and may arrange to have a display or distribute information in specific locations, or work with the relevant Publicity Officer to do so.



	What kind of things do you do? 

The Area committee should discuss the main activities or campaigns that it would like to tell the public about. It is then up to you to take the lead on publicising them. 

You should keep a list of the main local and regional newspapers and radio stations, and if possible, develop some contacts with their journalists.  When it is time to publicise something, it is your role to write and send off press releases to these local media. If you have a particular event, you may want to organise a photo call and invite the newspapers’ photo-desks to send someone down.
You can also take a key role in co-ordinating publicity work across the Area’s Groups. You may want to work together to produce displays which Groups can take in turns to put up in their localities.



	What equipment do I need?

An Area Publicity Officer will find it useful to have a computer and a printer. If you want to develop and write your own Area publicity, you may find you could make use of picture and desktop publishing software too.

Internet access and email is needed for communication with central office and other volunteers. 



	Time commitment 

The time commitment will vary depending on how pro-active you wish to be. You should aim to attend most of the Area committee meetings - usually 4 – 6 times a year. Other than this, you may find you need to spend at least 8 hours a month on the role. 



	Are my expenses paid?
Yes! Each Area Committee has an expense reimbursement policy including mileage rates. Any reasonable cost you incur doing Ramblers work will be reimbursed. In the case of printing from a computer, a rate per page is often agreed by the committee. 



	What’s it like to volunteer as an Area Publicity Officer?

John Harmer has been Publicity Officer for Sussex Area for the past 10 years. The role of press officer is currently covered separately. 

“This is an interesting and varied role. Arranging publicity displays can vary from a single board in the back of my car aimed at those attending a group ramble, to a multi panelled display in a large hall at a public event over several days.

In addition to keeping stock of all Ramblers publicity material, I keep display copies of other literature of particular interest to ramblers published by organisations such as Natural England, CPRE, Ordnance Survey and local authorities etc. It is helpful to have a quantity of some publications such as ‘The Countryside Code’ and ‘Map reading made easy’ for free distribution. 

I try to respond to all invitations to provide a display. Although the main aim is recruitment, there is also a need to inform people, including members, about the charitable work of the Ramblers. Static displays in libraries and tourist information centres are useful, but it is much better if you or other volunteers are able to engage in conversation and actually hand out literature.

Where there is a particular local issue, such as the fight for the South Downs National Park, [which was recently secured] I also get on the mailing list for any newsletters relating to this.”



	Support available! 

· Direct line/ email support from staff at central office

· Regular stocks of publicity material sent to you from central office, and available on request 

· Information on the website – including advise on publicity activities and materials

· Support from fellow volunteers on the committee.



	 More information: For more information on the role and support available:

      The Marketing Team: publicity@ramblers.org.uk/              

 020 7339 8500
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