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Group Publicity Officer - extras
	Group Publicity Officers raise the profile of the Ramblers. You get the word out as widely as possible about the Ramblers’ charitable work and its activities locally. Ultimately your aim is to encourage more people to join the charity in support of our work. 
Many people do not know about the activities that their local Ramblers Group carries out. They may not know how many walks are available to members, and they are even less likely to know about the campaigning work that the Group is involved in. The Publicity Officer gets the word out on the street about these things. 

Ways to do this vary, but it could be that you publicise the Group walks by getting information about them into leisure centres, libraries, tourist information centres and other community centres. Or it could be that you persuade your local paper to allow your Group to have a column where you can describe walks or list the forthcoming Group walks.  
There may be a particular concern for your Group about walking conditions locally. In these cases, you will want to write press releases to the local press and radio to highlight the issue and what the Ramblers is doing about it locally.



	What kind of things do you do? 

The main thing to do is to be creative in your thinking and keep looking out for ways to publicise the activities of your Group. You’ll be guided by your Group committee on what kind of message it would be best to publicise.

You may decide to focus on the Group’s programme of walks and work to keep the information about this aspect of the Group in the public eye locally. You may want to produce a leaflet or posters with details of the walks and get them distributed locally. Or you may want to make sure sports clubs, information centres and the like have your Group details to give to anyone interested. You may even want to arrange a stall at a local show or local event to attract new members.

Alternatively, you may decide to focus on issues facing walkers locally. This could be highlighting good walks and beautiful places to explore or drawing attention to a particular issue, such as local path problems or possible improvements. Contacting your local press about these and highlighting the action being taken by the Ramblers is an excellent way to win more support and attract more members.


	What equipment do I need?

A Group Publicity Officer will find it useful to have a computer and a printer. 
If you want to develop your own Group publicity, you may find you could make use of picture and desktop publishing software. Internet access and email is always useful for communication with other volunteers. 



	Time commitment 
The time commitment will vary depending on how pro-active you wish to be. You should aim to attend most of the Group Committee meetings [perhaps 4 - 6 evenings a year]. Outside this, you may find that you need to spend at least 4 hours a month on the role.



	Are my expenses paid?

Yes! Each Group Committee has an expense re-imbursement policy, including mileage rates. Any reasonable costs that you incur doing Ramblers work will be reimbursed. In the case of printing from a computer, a rate per page is often agreed by the committee. 



	What’s it like to volunteer as an Area Publicity Officer?

Until recently, John was a Group Publicity Officer in Warwickshire

“I became interested in walking many years ago as a teenager but I didn’t join the Ramblers until 2000, a decision I have regretted as the Ramblers has so much to offer walkers of all ages.  After a couple of years I became Sutton Coldfield Group Publicity Officer, a vacant role on the committee. The first task I set for myself was to establish a website to electronically advertise the Group and its activities. Shortly afterwards www.suttoncoldfieldramblers.co.uk went live. By contacting the local councils and local area websites, we linked our website to several others, hence widening its area of interest. We also had a number of members who regularly emailed me photographs of our walks. Many newcomers joining our walks came along via the website. 
Another area I looked at was the development of a number of different style posters. Each poster was adapted to suit its location and position i.e. in libraries, doctors’ surgeries, shops.  Some libraries required a double sided, laminated, permanent poster; in others I supplied a single sided poster every month with tear offs.  These posters showed our walks for the month, with the walk leaders’ details.

The final area of my work was the local free press. We have two weekly, free newspapers each having a small area set aside for local society or club reports. I contacted them with the details of our walks and we had a number of items published with photos of some of our events.



	Support available! 

· Direct line/ email support from staff at central office

· Regular stocks of publicity material sent to you from central office, and available on request 

· Information on the website – including advise on publicity activities and materials

· Support from fellow volunteers on the committee.



	 More information: For more information on the role and support available:

      The Marketing Team: publicity@ramblers.org.uk/              

 020 7339 8500
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