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Displays should be eye catching and informative.

They should make it easy for people to identify us.

Content of the banners will be determined by
the circumstance in which they appear. There is
flexibility in which of the visual identity elements
are used, including photographs.

Consider the average person’s viewing level —
text placed close to the bottom of the stand will
be difficult to read and may be obscured by a
table or another person. Therefore, put the most
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important contact details and information at

the top. Choose brighter colours from the palette
to be eye catching and use short titles to attract
attention quickly. The found objects can be used
effectively to pull out titles or key information.
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T-shirts
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Button badges Caps Balloons

Promotional Here are some examples of how you can
approach the design of promotional items.

ltems When deciding on what items to apply the brand
to make sure they are high quality and functional.

Keep colours as close to those in our palette as

possible. Please refer to the colour palette section
of these guidelines.
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